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Flat U.S. Customer Satisfaction Raises Questions About the Health of the Economy, ACSI

Data Show

ANN ARBOR, Mich. -- March 6, 2018 — The economic growth needed to offset last year’s
GOP tax bill could be out of reach as customer satisfaction stalled toward the end of 2017. The
American Customer Satisfaction Index (ACSI®) finds that aggregate customer satisfaction stood
still at 76.7 (on a 0-100 scale) for the third quarter in a row. While that score is just 0.4 percent
below the all-time high in Q1 2017, it’s not a good omen for the Trump Administration’s goal of

3 percent annual growth in gross domestic product (GDP).
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Improving customer satisfaction creates additional consumer demand, which in turn results in
above-average consumer spending. Right now, we’re just not seeing that, and it raises questions

about the health of the economy.

After rising quickly each quarter in 2016, the national ACSI score hit its all-time peak in Q1

2017 before dropping in Q2 and holding steady ever since.
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That poses problems for the goal of 3 percent annual GDP growth, which has only happened
seven times in the past 25 years, and was accompanied by consumer spending growth at an
average rate of 4.2 percent.

The new Federal Reserve Chairman, Jerome Powell, painted an optimistic picture of the
economy over the next two years in his first public appearance, but without a rise in customer
satisfaction to fuel demand and spending, 3 percent annual growth could be hard to reach.

The national ACSI score is a reflection of the average American consumer’s satisfaction across
all sectors and industries over a 12-month period.

Follow the ACSI on LinkedIn and Twitter at @the ACSI.

No advertising or other promotional use can be made of the data and information in this release
without the express prior written consent of ACSI LLC.

About ACSI

The American Customer Satisfaction Index (ACSI®) has been a national economic indicator for

almost 25 years. It measures and analyzes customer satisfaction with more than 300 companies
in 44 industries and 10 economic sectors, including various services of federal and local
government agencies. Reported on a scale of 0 to 100, ACSI scores are based on data from
interviews with roughly 180,000 customers annually. For more information, visit
www.theacsi.org.

ACSI and its logo are Registered Marks of the University of Michigan, licensed worldwide
exclusively to American Customer Satisfaction Index LLC with the right to sublicense.

HiHt


https://www.linkedin.com/company/american-customer-satisfaction-index-acsi-/
https://www.twitter.com/theacsi
http://www.theacsi.org/
https://www.theacsi.org/

